
PRESIDENT’S MESSAGE
Dear Friends,

The Journey is the Reward.  As I look back on my decade of involvement in 
SMPS, there couldn’t be a truer statement.

Ten years ago, I drove from Albany to Syracuse to attend my first ever SMPS  
meeting.  I was GREEN - new to my position, new to AEC marketing, and never  
had been exposed to anything but the four walls (sans window) of my office.   
I still remember the impact that first meeting had on me – from the friendly  
faces, dynamic presentation, and the life and career lessons I attained, I knew  
I had found my home.

My journey began with that one meeting but led to so much more.  This organization, its people, and its mission 
have truly helped to shape me both personally and professionally. SMPS has allowed me to develop relation-
ships with clients and potential clients, teaming partners, and leaders in the industry.  It has also opened me up to 
a wealth of knowledge through my attendance at local, regional and national conferences.  It has polished my 
speaking, networking and leadership skills as a result of my service as a member of the Board of Directors.  But most 
importantly, my membership and involvement has given me the chance to learn from all of you.  The members 
of SMPS Upstate NY have become essential to my daily routine – not a day goes by when I don’t look to you for 
advice, knowledge, and expertise.  You are my sounding board, my confidants, and my friends.  I am honored to 
serve as your President and look forward to working with all of our members to make this a successful year. 

I’d be remiss if I didn’t say a huge thank you to Helen Kashtan.  Helen has graciously led us for two years and did 
an amazing job doing so.  She’s guided us through a shaky economy, shared her knowledge and expertise, and 
advocated for our Chapter time and time again.  We wish her continued success and look forward to her mentor-
ship during the 2014-15 year.  

I am excited to share this journey with a brilliant group of women that are eager to share their passion and talent 
with all of you:

• Vice President/President Elect – Christina Lacey, Chiang O’Brien Architects
• Treasurer – Helen Kashtan, Pathfinder Engineers & Architects
• Secretary – Denise May, Erdman Anthony
• Director of Programs – Becky Cahill, M.J. Engineering & Land Surveying
• Director of Communications – Kate Theissen, Mosaic Associates Architects

We have big plans this year and will be visited by SMPS National CEO Ron Worth.  We also have higher education 
panel, nationally recognized speakers, and a newly designed website all in the works.  I encourage you to get 
involved in SMPS in any way you can – from sharing your ideas to becoming a volunteer- Iet’s begin to shape your 
SMPS story today.

I look forward to continuing this journey with all of you,

Jill  
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September Lunchtime Learning Lab
SMPS National has created a lunchtime learning series to expand their
mission of education in the AEC industry. To add further benefit, SMPS
Upstate will offer these programs in a group setting to encourage
networking, discussion, reaction, and ACTION from the topics presented.
Please bring a brown-bag lunch. Coffee and goodies will be provided by
the Chapter.

These events are free of charge. Pre-registration is required. 

An Introduction to InDesign Interactive Elements
September 24, 2014, at Noon EST
Speaker: Michelle Devereaux

 

Interactive is the new black. Gone are the days of static documents and 
stale PDFs. Our companies and clients want more, and they’re beginning 
to expect it. Marketing materials today are often digitally based, so why 
not take it to the next level? If you’re looking to learn the basics of utilizing 
some of the many interactive capabilities found in Adobe InDesign, join 
Michelle Devereaux, a marketing professional in the A/E/C industry and a 
10-year Adobe user, for An Introduction to InDesign Interactive Elements. 
She will guide the group through step-by-step tutorials on elements such as 
hyperlinks, bookmarks, tables of contents, forms, buttons, and multi-state 
objects. While the extent of InDesign’s interactive capabilities is far too 
large to cover in a lunch session, the goal is for attendees to be equipped 
to begin exploring the possibilities for utilizing interactivity in their marketing 
materials. This session is designed for interactive beginners.

During this lab, you will learn about:

• Setting up your interactive workspace

• Learning the basics of elements like hyperlinks, bookmarks, tables of  
   contents, forms, buttons, and multi-state objects

• Publishing documents as interactive PDFs.

About the Presenter
Michelle Devereaux is a freelance writer, editor, designer, and a member 
of the Commercial Marketing team in the Dallas office of RTKL Associates 
Inc., a global architecture, urban design, and interiors firm building award-
winning and performance-driven projects all over the world. An early 
adopter of Adobe InDesign at her first job at a local newspaper in high 
school, Michelle calls the software her “happy place,” where she can take 
raw content and organize it into something beautiful.

Date & Locations

Clifton Park
Ryan-Biggs Associates

272 Ushers Road

Ithaca
Chiang O’Brien Architects

217 N. Aurora Street

Rochester
Pathfinder Engineers & Architects

134 South Fitzhugh Street

Sign-Up
https://www.123signup.com/

register?id=ytkyy

Sept
24
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TBD
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      The Build Business Experience
       Through the Eyes of a First Time  
                       Attendee
          By: Derek Goodroe, Marketing Manager 
          at Ashley McGraw Architects, D.P.C.

On Wednesday, July 30 I packed my belongings, business cards, and 
excitement as I jetted down to San Antonio, Texas for the SMPS Build 
Business Conference. I have worked at Ashley McGraw Architects since 
2010 and this was my first time attending the national conference. I had 
no idea what to expect, only that I would be surrounded by 800 other 
professionals from the A/E/C industry for two and a half days packed with 
keynote presentations, 30+ breakout sessions, and 4 educational tracks. 

              The best introduction to the conference for a 
              first-timer was the aptly titled session “First Timer’s  
              Orientation” (after I visited The Alamo of course). 
              Instead of toeing the water, this allowed first-timers 
              to jump into the experience by networking with  
              other first-timers, listen from SMPS leaders about 
              what to expect to see, hear and do at the  
              conference. 

              The next two days were a whirlwind of learning, 
sharing and networking. My favorite sessions included “More Cowbell: 
Empower Your Technical Professionals to Become Business Development 
Rockstars” and “Instagram Killed the Glamour Shots Star: Differentiating 
with Imagery.” Each morning you were energized with the keynote 
speakers. Sprinkled in-between the educational sessions were opportunities 
to network with other A/E/C professionals to gain valuable insight into our 
industry. You quickly realize that you aren’t alone facing common A/E/C 
challenges such as business development, economic factors, industry 
commoditization, client retention, social media and other issues.    

I would advocate for everyone to  
attend the SMPS national conference.  
At each educational session, there was  
at least one takeaway that you could  
apply back at the office or in your  
daily life. There is an indescribable  
energy when surrounded by hundreds  
of your peers. You come back to the office inspired, revitalized and with a 
renewed passion to be the best marketer for your firm (after clearing out 
the hundreds of emails received while away for three days). 

 

LOCAL Bookshelf
           About the Reviewer
           Hisa Zhu, LEED AP,
          BD+C, is a Principal for  
                       Atlantic Avenue  
          Communications. She 
is a current member of our chapter 
and Committee Member. She was 
recently named one of the Albany 
Business Review’s 40 Under Forty. 

She had reviewed a book called 
Creativity, Inc.: Overcoming the 
Unseen Forces That Stand in the 
Way of True Inspiration by Ed 
Catmull that was published in last 
month’s Marketer.

              Kudos to Hisa for  
              her  recent  
              recognition and 
                           contribution.

              The book is   
              available                              
              at Amazon.com 
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